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By attending this workshop you will learn

10-35% increases in sales.

REGISTRATION FEE
R4 675.00

WORKSHOP TIMES

ABOUT KNOWLEDGE RESOURCES

SETA accreditation

Each delegate attending this workshop will receive a FREE copy of Ernan’s book
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WORKSHOP OUTLINE

PART 1: Leveraging the power of a truly personalised multichannel mix – achieving the optimal 

synergy between your social and traditional media

PART 2: Using Voice of Customer (VOC) insights to drive your multichannel strategies

PART 3: Creating powerful opt-in databases
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