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Pre-conference workshop

Why and how value brands? Myths and truths about brand valuation practice
Presented by International Expert & Author Gabriela Salinas, Global Brand Manager, Deloitte
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Two-day conference
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Branding 2011
REGISTER TODAY

USING HUMAN UNIVERSALS TO CREATE GLOBAL 
BRANDS THAT TRANSCEND CULTURE
(INTERNATIONALLY RECOGNISED EXPERT)

Dr Jannie Hofmeyr, ,

SCENARIO PLANNING AS THE FOUNDATION OF 
BRAND STRATEGY IN TODAY’S VOLATILE SOCIO-
ECONOMIC AND BUSINESS ENVIRONMENTS
Patrick Collings, ,

CORPORATE CITIZENSHIP – USING YOUR BRAND TO 
LEAD AND INSPIRE
Doug de Villiers, CEO

BRAND INNOVATION AT THE BASE OF THE PYRAMID
Dr Tashmia Ismail, , Gibs

WELCOME TO THE AGE OF THE PROSUMER!
Jason Levin,

CASE STUDY: MARKETING KFC IN THE 21ST CENTURY 
David Timm,

CASE STUDY: KULULA - A PROMISE MADE AND 
A PROMISE KEPT: KEEPING A BRAND RELEVANT 
THROUGH THE YEARS!
Heidi Brauer,

THE JOURNEY TO BUILD A STRONG GLOBAL BRAND: 
FROM VISION TO ENGAGEMENT 
(INTERNATIONAL SPEAKER)

Gabriela Salinas, ,

AFRICA: NEW GLOBAL INSPIRATION FOR DESIGN, 
BRANDING AND CULTURE
Thebe Ikalafeng,

HOLISTIC BRAND BUILDING IN EMERGING MARKETS  
Sean McCoy, CEO

HOW TO CREATE EFFECTIVE INTEGRATED 
COMMUNICATIONS ACROSS MULTIPLE PLATFORMS
Pete Case, , Gloo

CASE STUDY:THE STORY OF THE CELL C RE-BRANDING
Simon Camerer,

CASE STUDY (SIMBA & DORITOS): LINKING 
CONSUMER INSIGHT TO OPPORTUNITY – THE 
STRATEGIC FOUNDATION OF CONSUMER BRAND 
ENGAGEMENT IN THE DIGITAL SPACE
Nthabiseng Hlope, , Simba

AND MORE...

The Radisson Blu Gautrain Hotel, Sandton 

R1 05
R1 350

WWW.GAUTRAIN.CO.ZA

•
•

Travel on the GAUTRAIN from O.R. Thambo to the venue

SPONSORSHIP/EXHIBITION OPPORTUNITES
For options available please contact Debbie Atwell debbie@knowres.co.za or +27 83 651 1664

KEY TOPICS AND SPEAKERS
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DAY ONE | 8 June 2011

Conference Programme

Welcome

The journey to build a strong global brand: From vision to engagement
  Gabriela Salinas,

  Patrick Collings,

Tea

  Doug de Villiers, CEO

  Pete Case,

Lunch

Mobile – taking your brand to the masses! 
  Tim Bishop,

  Jason Knight,

mobile, social media, “ ” and digital.

Tea

  Heidi Brauer,

Welcome to the age of Prosumer!
  Jason Levin,

  Wrap up and closure day one

•
•
•
•

•
•
•
•

•
•
•
•

INTERNATIONAL SPEAKER

•
•
•
•
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Welcome

Using human universals to create Global Brands that transcend culture
  Dr Jannie Hofmeyr,

  Sean McCoy, CEO

Morning tea 

  Thebe Ikalafeng,

  David Timm,

Lunch

  Dr Tashmia Ismail,

  consumer brand engagement in the digital space
  Nthabiseng Hlophe, , Simba

Tea

  Simon Camerer,

  David Blyth,

  Wrap up and closure

•
•
•

•
•
•
•
•

•

•
•

•
•

DAY TWO | 9 June 2011

Conference Programme



Debbie Atwell |  

7 – 9 June 2011
The Radisson Blu Gautrain Hotel, Sandton JohannesburgB RANDING C ONFERENCE

PRE-CONFERENCE WORKSHOP | 7 JUNE 2011

purpose of this workshop , , their 
advantages and disadvantages, .

Agenda

Session 6 – Future of the industry

Winners and losers

•

•

•

•
•
•
•

•
•
•
•
•
•
•
•
•

•
•

•
•
•

•
•
•

•
•
•

•

Gabriela Salinas

 and 

 and 
.

ADDED VALUE!
Each delegate attending the pre-conference workshop will receive a copy of

The International Brand Valuation Manual, by Gabriela Salinas!

Attend this workshop and discover

Who should attend

Benefits/takeaways from workshop

•
•
•
•

•

•

•
•

•
•

•
•
•

•

•

•
•

How and why value brands?
Myths and truths about brand valuation practice
Presented by Gabriela Salinas, International Author and Global Brand Manager, Deloitte
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Dr Jan Hofmeyr,

Gabriela Salinas,

Patrick Collings,

David Timm,

Doug de Villiers,

Pete Case,

Thebe Ikalafeng,

Meet the Speakers
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Heidi Brauer,

Jason Levin,

Sean McCoy, CEO

Nthabiseng Hlophe, , Simba

Dr Tashmia Ismail,

Tim Bishop,

Jason Knight,

Simon Camerer,

David Blyth,

Meet the Speakers
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TERMS AND CONDITIONS

CONFIRMATION OF BOOKING

SOMETHING HAS COME UP AND I CANNOT ATTEND

transfer

cancel

no refund or credit

PAYMENT

•

•

•

•

•

•

•

SPECIAL OFFER

REGISTRATION METHODS

•
•

•
•
•
•

PLEASE NOTE 

KNOWLEDGE RESOURCES © 2008 PROPRIETARY AND CONFIDENTIAL

REGISTRATION FEE  

A

B
C
D

E

Booking made by

Phone Email

DELEGATE 1
Name Title

Designation

Phone Fax

Cellular Email

Company

Company VAT Number

Postal Address

Postal Code

Dietary Requirements

FR
EE

By signing this registration form, the delegates agree to the enclosed terms and conditions

DELEGATE 4
Name

Title

Designation

Cellular

Fax

Email

Dietary Requirements

DELEGATE 5
Name

Title

Designation

Cellular

Fax

Email

Dietary Requirements

DELEGATE 3
Name

Title

Designation

Cellular

Fax

Email

Dietary Requirements

DELEGATE 2
Name

Title

Designation

Cellular

Fax

Email

Dietary Requirements

CREDIT CARD PAYMENT
Card Holders Visa / Master Amex Diners Mark appropriate box Expiry Date

Card No. CCV No.

Amount (All prices include VAT)

Date Signature

Date Signature

DELEGATE 1

DELEGATE 2

DELEGATE 3
DELEGATE 4

DELEGATE 5

YES

A B CTick option D E

A B CTick option D EA B CTick option D E

A B CTick option D EA B CTick option D E


